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XPEDX APPOINTS JERRY SAMPSON NATIONAL BUSINESS 
DEVELOPMENT MANAGER-BUSINESS IMAGING; 

 STRENGTHENS COMPANY’S COMMITMENT TO IN-PLANT PRINTERS 
 

xpedx offers specialized consulting and workshops 
on issues most important to in-plant managers today 

 
 
LOVELAND, Ohio, February 13, 2008—xpedx has named Jerry Sampson national 
business development manager for Business Imaging.  Sampson is responsible for 
expanding specialized xpedx business services to in-plant printers across North America.  
 
Sampson, a 15-year print industry veteran, has spent his career designing and 
implementing management and technical programs for commercial and in-plant printers.  
He is charged with deepening xpedx relationships with in-plant managers and working 
with them to support their operations. 
 
Sampson, who is based at the xpedx Greenville, S.C. division, reports to Scott Harman, 
director of marketing for Business Imaging.  xpedx, North America’s largest distributor 
of printing papers and graphics supplies and equipment, does business with thousands of 
in-plant printers. 
 
Prior to joining xpedx, Sampson spent a decade as vice president of development and e-
procurement for Prime Digital Printing, Dayton, Ohio.  Through the xpedx and Prime 
Digital Printing consulting relationship, Sampson has worked directly with hundreds of 
xpedx in-plant customers. 
 
“Jerry has already developed strong relationships with many in-plant managers across the 
country by helping their operations grow,” said Harman.  “Bringing him on staff at xpedx 
underscores our increasing commitment to the business needs of in-plant printers today.” 
 
xpedx is unmatched in the scope of offering to in-plant managers.  It includes 
comprehensive consulting and traditional and online workshops discussing relevant 
issues in finance and production.  The offering also includes marketing support and an 
“indicators for success” toolset intended to help in-plant printers see a snapshot of their 
value compared to the outside marketplace.   
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All of this in addition to the full range of supplies and equipment across creative, pre-
press/workflow, on-press and post-press functions that xpedx provides to all printers. 
 
“With increasing pressure on in-plant managers to justify their cost, xpedx can make a 
significant impact on an in-plant printer’s success.”  
 
Many times a senior manager will ask, “Why do I have an in-plant printer?” Sampson 
explained, noting the question gets even more attention when in-plant managers request 
capital for more technology and hardware. 
 
“We can help in-plant managers significantly increase their throughput, efficiency and 
quality.  We can also help them document all the essential financial metrics their bosses 
want to know—demonstrating specifically what their value is and how upgraded 
technology can increase that value,” said Sampson.  
 
The objective of the xpedx in-plant workshops, which are given in-person and online, is 
to assist managers justify expenditure and acquire the capital needed to stay competitive 
and grow.  The workshops cover all return on investment (ROI) principles used by 
financial managers today including internal rate of return, net present value, payback 
period and ROI thresholds or so-called hurdle rates.  
 
Sampson noted that xpedx offers a broad range of products from a variety of 
manufacturers.  This allows the in-plant manager to pick the combination of supplies and 
equipment that works best for their operation.  
 
Before his career with Prime Digital Printing, Sampson worked as a national sales 
executive for an international software development company in Dayton, Ohio.  Sampson 
has a B.A. from Ohio University, Athens, Ohio. 
 
About xpedx 
 
Loveland, Ohio-based xpedx, a business of International Paper (NYSE: IP), is one of the 
largest business-to-business distribution companies in the U.S.  xpedx distributes a wide 
range of printing paper, graphics, packaging and janitorial-sanitary supplies and 
equipment from manufacturers worldwide.  Customers include printers and publishers, 
manufacturers, retailers, governments and facility managers.  xpedx does business with 
the majority of Fortune 500 companies and is one of the largest suppliers to North 
American printers and publishers.  
  
 

6285 Tri-Ridge Blvd. 513 965-2900 
Loveland, OH 45140 Fax 513 248-6678 



 

xpedx has more than 265 locations across the U.S., Canada and Mexico and posted $7.3 
billion in 2007 revenues.  Other xpedx owned-and-operated businesses include Lenexa, 
Kansas-based xpedx Printing Technologies, the exclusive U.S. distributor of Ryobi-
branded offset printing presses, as well as the Twinsburg, Ohio-based xpedx National 
Technology Center and New York-based publishing industry supplier Bulkley Dunton.  
In addition to providing printers with everything they need to operate their business, 
xpedx also offers detailed consulting to help them become more productive, efficient and 
profitable. 
   
xpedx operates a network of more than 150 retail paper and graphics stores as well as a 
new retail e-commerce site at xpedxstores.com.  xpedx is one of the largest providers of 
post-consumer waste content and recycled printing papers in North America and has 
Sustainable Forestry Initiative® (SFI) and Forest Stewardship Council (FSC) chain-of-
custody certification at all of its U.S. locations.  The company has one of the largest 
business-to-business e-commerce portals at xpedx.com, which handles more than 5.5 
million orders annually. For more information about xpedx, visit xpedx.com.### 
 
 
Contacts:  Scott Harman, director of marketing for Business Imaging, xpedx, 585-581-
4206; Jeff Higgins, director of marketing services, xpedx; Press/Analysts: Erik 
Godchaux, Media Strategy Group, 608-256-4540.   
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